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Welcome Sponsor Partners!

The HIUG’s Interact 2010 conference will be held at the beautiful Rosen Shingle Creek Resort in
Orlando, Florida, from June 27-30, 2010.

This year marks the 16™ anniversary of the HIUG conference and promises to provide an excellent
opportunity for you to reach out to your friends in the Health Industry and show your support of this
vibrant and active community of Oracle software users.

In spite of the economic downturn that we have all been experiencing over the past year, Interact 2009
was once again the “event of the year” for health care industry user group attendees and our corporate
partners. Interact 2009 had more exhibitors/sponsors than in any of the three previous years! Based
upon feedback received from all of you, and in appreciation for the continuing support that our corporate
sponsors have shown the HIUG during these difficult times, we have made several changes to the
vendor prospectus for Interact 2010, enhancing the sponsorship packages where we could and in other
cases making adjustments to the pricing in order to ensure the best possible value is provided to our
sponsors. We are very pleased to provide the attached prospectus for your consideration.

In addition to the sponsorship packages being offered we are once again offering a number of add-on
options for your consideration that will provide you with unique opportunities to enhance your corporate
visibility before, during, and after, the conference.

Thank you for your wonderful support of the HIUG community and we look forward to seeing you all
again in Orlando next June, for Interact 2010!

For further information regarding sponsorship opportunities or the conference in general, please contact
our Sponsorship Sales Representative, Bob Blackburn, at 519-749-0454, or by email at
rnb@blackburnconsulting.ca.




+ Exhibit Hall and Sponsorship Overview

The Exhibit Hall hours for 2010 are yet to be finalized but are tentatively set as follows. The
Exhibit Hall hours for 2010 will be posted on the website later this fall once confirmed.

Sunday, June 27, 2010
8:00am-3:00pm — Booth Setup
4:00pm-6:00pm — Opening Reception
4:00pm-7:00pm — Exhibit Hall open (Reception is in Exhibit Hall)

Monday, June 28, 2010
9:30am-1:30pm — Exhibit Hall open
1:30pm-4:30pm — Exhibit Hall closed to prepare for Vendor Reception
4:30pm-6:30pm — Vendor Reception

Tuesday, June 29, 2010
10:00am-1:00pm — Exhibit Hall open
1:00pm-5:00pm — Exhibit Hall tear-down

Vendor Booths :
* The standard configuration for all booths is 10°x10’ unless otherwise noted in the sponsorship
package, or purchased as an add-on sponsorship.
* Each booth includes — one 6’ skirted table, two chairs, one waste basket, standard identification
sign, 8’ high draped back wall and 3’ high draped side walls.
* Carpet and electrical are not included but may be purchased through the Exhibitor Information Kit
if required.



Platinum (only 3 available)

Our Platinum Sponsors may select one of the following major events for which they will receive
exclusive recognition: Monday Keynote, Golf Tournament, or Themed Closing Event, PLUS the
following additional benefits are offered to all Platinum sponsors:

10’x20’ booth

Recognition at Welcome General Session (prior to Keynote), Monday morning and at chosen
sponsorship event.

Logo, corporate profile, and link on HIUG Interact 2010 conference website

Logo displayed prominently on conference home page (only available to Platinum & Gold)
Large logo in printed Program and on Conference Welcome Banner

Logo on Conference Bag

Logo on Bingo Card — participation in daily raffle (raffle prize donations also accepted)
Conference Bag insert

One Vendor Track Presentation-one hour

One Full Page Color Ad in Conference Agenda (upgrade to full page cover ad for $250)

One Pre-conference email blast to all registered attendees

One Post-conference email blast to all registered attendees

Pre-conference attendee list (2 weeks before conference)

Post-conference attendee list (within one week of end of conference)

3 complimentary full registrations, PLUS 3 Exhibit Hall Only registrations (no meals, sessions, or
special events included)

Opportunity to purchase specially priced Gold or Platinum Level Sponsorship of HIUG.Online for
year-round interaction with all HHUG members

$19,500



Gold (only 6 available)

Our Gold Sponsors may select one of the following major events for which they will receive exclusive
recognition: Tuesday Keynote, Monday Lunch, Tuesday Lunch, Monday Breakfast, Tuesday
Breakfast, Wednesday Breakfast, or one of the 7 pillar sponsorships available (Human Capital
Management, Financial Management, Supply Chain Management, Technology, E-Business Suite,
Customer Relationship Management, Hyperion), PLUS the following additional benefits are offered to
all Gold sponsors:

* 10’x10’ booth (upgrade to 10°’x20’ available for only $1,500)

* Exclusive recognition at chosen sponsorship from list above

* Logo, corporate profile, and link on HIUG Interact 2009 conference website

* Logo displayed prominently on conference home page (only available to Platinum & Gold)

* Large logo in printed Program and on Conference Welcome Banner

* Logo on Bingo Card — participation in daily raffle (raffle prize donations also accepted)

* Conference Bag insert

» Full Page Color Ad in Conference Agenda (upgrade to full page cover ad for $500)

* One Pre-conference email blast to all registered attendees

* One Post-conference email blast to all registered attendees

* Pre-Conference attendee list (2 weeks before conference)

* Post-Conference attendee list (within one week of end of conference)

* 2 complimentary full registrations, PLUS 2 Exhibit Hall Only Registrations (no meals, sessions, or
special events included)

* Exclusive sponsorship of all breakfasts, or all lunches, can be added for $1,000

* Opportunity to purchase specially priced Gold or Platinum Level Sponsorship of HIUG.Online for
year-round interaction with HIUG members

$11,500



Silver

Our Silver Sponsors will be recognized as co-sponsors of our Vendor Reception on Monday, AND
our Wednesday keynote, PLUS the following additional benefits are offered to all Silver sponsors:

* 10’x10’ booth (upgrade to 10’ x 20’ booth for $3,500)

* Co-Sponsor Recognition at Vendor Reception AND Cyber Cafe

* Logo, corporate profile, and link on HIUG Interact 2010 conference website

* Medium logo in printed program and on Conference Welcome Banner

* Logo on Bingo Card — participation in daily raffle (raffle prize donations also accepted)

* Conference Bag insert

* One Half Page Color Ad in Conference Agenda (upgrade to full page ad for $500; or cover page
for $750)

* One Pre-conference email blast to all registered attendees (option to do post-conference email for
$500)

* Pre-Conference attendee list (2 weeks before conference)

* Post-Conference attendee list (within one week of end of conference)

* 2 complimentary full registrations

* Opportunity to purchase specially priced Gold or Platinum Level Sponsorship of HIUG.Online for
year-round interaction with HIUG members

$7,500



Bronze

Our Bronze Sponsors will be recognized with their logo, corporate profile, and website link on the
HIUG Interact 2010 website PLUS the following additional benefits are offered to all Bronze
sponsors:

* 10°x10’ booth

* Logo, corporate profile, and link on HIUG Interact 2010 conference website

* Small logo in printed program and on Conference Welcome Banner

* Logo on Bingo Card — participation in daily raffle (raffle prize donations also accepted)

* Option to buy Conference Bag Insert - $500

* Option to buy Half Page Color Ad in Conference Agenda - $250; Full Page - $500; full page cover
- $1,000

» Option to buy pre or post conference email blasts - $500 (for either option)

» Option to buy pre and post conference attendee lists - $1,000 (for both lists)

* 2 complimentary full registrations

* Opportunity to purchase specially priced Gold or Platinum Level Sponsorship of HIUG.Online for
year-round interaction with HIUG members

$4,500



Additional Sponsorship Opportunities

Executive Symposium — Be the only non-Oracle vendor to attend the Executive Symposium
and meet with top executives from the healthcare industry and Oracle. Sponsorship entitles you
to send two of your company executives to the one day symposium (2 registrations included with
sponsorship) - $15,000

Pillar Opening Session Sponsorships — This is an opportunity for several of our sponsor
partners to be recognized as the official sponsor of one of our “Pillar” tracks for the conference.
Each of the seven available sponsorships includes recognition in our agenda, signage at the
Pillar’s Introductory Break-Out Session on Monday morning, and an opportunity to speak for 10
minutes during the Pillar’s Introductory Break-Out Session. Pillars available — Human Capital
Management (SOLD), Financial Management, Supply Chain Management (SOLD), Technology,
E-Business Suite, Customer Relationship Management, Hyperion - $1,500 per Pillar
sponsorship.

Refreshment Break Sponsor — exclusive sponsorship for ALL morning or ALL afternoon
breaks. Your sponsorship will be recognized with signage during the morning or afternoon
break, depending upon your selection. $3,000 for all 3 days. (2 available)

Breakfast Sponsor — exclusive sponsorship for ALL breakfasts. Your sponsorship will be
recognized with signage during breakfast each day. $4,000 for all 3 days. (1 available)

Lunch Sponsor — exclusive sponsorship for lunch on Monday and Tuesday. Your sponsorship
will be recognized with signage during lunch. $5,000 for both days. (1 available)

Wednesday Keynote Sponsor — exclusive sponsorship for Wednesday Keynote. Your
sponsorship will be recognized with signage and during the keynote presentation on Tuesday
morning. $3,500. (1 available — must be Silver level or above to purchase this sponsorship) -
SOLD

Vendor Track Presentation - One hour session to be available during conference for all
attendees - $1,000 (One session included with Platinum Sponsorship; total sessions available is
extremely limited so be sure to book early)

Water Bottle Sponsorship — exclusive sponsorship of attendee water bottles; logo stamped on
all bottles - $2,500; includes fGreen Sponsor’ recognition. (2 available)

Conference Bag Sponsorship — included with Platinum; available to Gold and Silver - $1,250 (3
available)

Lanyard/ID Badge Sponsorship —sponsorship of recycled material lanyards/id badges - $1,500;
includes fGreen Sponsor’ recognition. (2 available) — 1 SOLD; 1 remaining

Notepads &/or Pens — exclusive sponsorship of eco-friendly notepads and/or pens for
attendees — $2,500 each; includes fGreen Sponsor” recognition (1 each available) - SOLD



Hotel Room Drop - $1,000 (Sponsor responsible for per room charges set by hotel)

Hotel Room Key — Exclusive sponsorship of room keys with your logo - $1,000 plus cost of
cards - SOLD

Pre Conference Email Blast — First email included for Platinum, Gold, Silver; additional email
blast - $500 (available to a max. of 2 per Platinum, Gold, and Silver sponsor only)

Post Conference Email Blast — First email included for Platinum; additional email blast -
$500 (available to a max. of 2 per Platinum, Gold, and Silver sponsor only)

Pre & Post Conference Attendee Lists — Pre-conference list will be provided approximately 2
weeks before the conference and the post-conference list will be available within a week of the
end of the conference. Included with Silver, Gold, and Platinum. Available for $1,000 to Bronze
sSponsors.

AnyTime Conference Email Blast — All pre and post emails will be sent within 30 days before
and after the conference. Get a head start on next year’s event by sending last year’s attendees
an email announcing your participation and support for Interact 2010. You pick the date (based
upon availability; must be at least 40 days prior to the conference). - $500

Front Inside Cover Conference Agenda - $250 for Platinum Sponsors; $500 for Gold; $750
for Silver Sponsors; $1,000 for Bronze Sponsors - SOLD

Back Inside or Outside Cover Conference Agenda - $250 for Platinum Sponsors; $500 for
Gold; $750 for Silver Sponsors; $1,000 for Bronze Sponsors — Outside SOLD; Inside
Remaining

Bag Insert — First insert is included Platinum, Gold, and Silver; additional inserts - $500 each
item. Bronze sponsor insert - $500 for first insert, plus $500 for each additional

Sunday Special Event Sponsorships — Sunday is the day that old friends get together and new
friendships are established as everyone gathers in Orlando for Interact 2010. Stay tuned for
further information on sponsorship opportunities for some great alternatives for the attendees that
are not in the golf tournament as plans are finalized this coming fall.

HIUG.Online Sponsorships — Stay connected with the entire HIUG membership year-
round. All sponsors of HIUG Interact 2010 have the option of purchasing either a Gold or
Platinum level sponsorship for HIUG.Online at 50% off the standard offering rates. Excellent
value — Please contact Bob Blackburn for additional details. HIUG.Online sponsorships must be
invoiced separately.



Exhibitor and Sponsorship Terms and Conditions

PLEASE READ THE FOLLOWING TERMS AND CONDITIONS CAREFULLY. THIS INFORMATION IS CONSIDERED PART OF HE
EXHIBITOR AND SPONSORSHIP AGREEMENT. IT IS THE RESPONSIBILITY OF EACH EXHIBITING PARTNER TO KNOW AND

UNDERSTAND THESE TERMS AND CONDITIONS.

1. Character of Exhibit:

HIUG reserves the right to judge the appropriateness of any
exhibit and to decline to permit an exhibitor to conduct or
maintain an exhibit if, in the judgment of the management, said
exhibitor or exhibit or proposed exhibit shall, in any respect, be
deemed unsuitable. This agreement relates to persons, conduct,
articles or merchandise, printed matter, souvenirs or catalogs
without limitation, which might negatively affect the character of
the exposition. In the event that HIUG shall determine that the
conduct of any agents, or servants, is not in keeping with the
character of the exposition, the management may, at any time,
without notice, terminate the contract for space entered into with
said exhibit and, with or without process of law, remove exhibitor,
its employees, agents, servants, and all of the property of the
exhibitor from the space contracted for and from the exposition.
No exhibitor shall have any right or claim against HIUG on
account of any action so taken. The determination of the
management as to the suitability of any exhibitor, exhibit, or
proposed exhibit or as to whether the conduct of any person is in
keeping with the character of the exposition shall, in each
instance, be final. Further, the exhibitor agrees that it will not
demonstrate products at this exposition that HIUG reasonably
determines to be competitive with products of HIUG. If the
exhibitor demonstrates competitive products, the exhibitor, its
employees, agents, and servants may be removed from, or
refused admittance to the event. If admittance is refused or if
Exhibitor is removed, Exhibitor will remain liable for the
cancellation penalty.

2. Exhibitor’s Representative:

Each exhibiting organization must name at least one person to
be its authorized official representative. At least one
representative must be at your booth during all regular hours that
the Expo is open.

3. Exhibits Indemnification:

Exhibitor shall be fully responsible to pay for any and all damage
to property owned by Rosen Shingle Creek, its owners or
managers that results from any act or omission of Exhibitor.
Exhibitor agrees to defend, indemnify and hold harmless Rosen
Shingle Creek, HIUG, Blackburn Consulting and their owners,
managers, officers or directors, agents, employees, subsidiaries
and affiliates, from any damages or charges resulting from
Exhibitor's use of the property. Exhibitor's liability shall include
all losses, costs, damages, or expenses arising from or out of or
by reason of any accident or bodily injury or other occurrences
to any person or persons, including the Exhibitor, its agents,
employees, and business invitees which arise from or out of the
Exhibitor's occupancy and use of the exhibition premises, the
Hotel or any part thereof. In addition, Exhibitor acknowledges
that neither HIUG, Rosen Shingle Creek, Blackburn Consulting,
nor any of the exhibit facilities maintain insurance covering
Exhibitor’s intellectual and/or physical property, and that it is the
sole responsibility of Exhibitor to obtain business interruption
and property damage insurance covering such losses by
Exhibitor, Exhibitor’'s Agents, and representatives.

4. Liability and Insurance:

All property of the exhibitor remains under his custody and
control in transit to and from the exhibit hall and while it is in the
confines of the exhibit hall. Neither the HIUG, its service
contractors, the management of the exhibit hall, nor any of the
officers, staff members, or directors of any of the same are
responsible for the safety of the property of exhibitors from theft,
damage by fire, accident, vandalism, or other causes, and the
exhibitor expressly waives and releases any claim or demand he
may have against any of them by reason of any damage or loss
of any property of the exhibitor. It is recommended that exhibitors
obtain adequate insurance coverage, at their own expense, for
property loss or damage and liability for personal injury.

5. Host Association and Hotel Names and Logos:

The names and logos of the host Hotel, and HIUG are exclusive
property of the host Hotel, and HIUG, respectively. Any
unauthorized use of their names and logos is prohibited.

6. Termination of Exhibit:

If the premises where the exhibition is to be housed are
destroyed or damaged, or the exposition fails to take place as
scheduled or is relocated or interrupted and discontinued or
access to the premises is prevented or interfered with by reason
of any strike, lockout, injunction, act of war, act of God,
emergency declared by any government agency or for any other
reason, this contract may be terminated by HIUG. In the event of
such termination, the exhibitor waives any and all damages and
claims for damages and agrees that the sole liability of HIUG
shall be to return to each exhibitor the exhibitor’s fee.

7. Payment for Space and Cancellation Penalties:

This contract is binding upon signature. While Exhibitor may
cancel this contract at any time, Exhibitor understands and
agrees to pay HIUG the full fee listed on this contract at
time of cancellation. Full payment is due by the stated date on
the contract. If full payment is not received by March 31, 2010
HIUG reserves the right to cancel space & sponsorship
reservation. In this instance, exhibitor shall remain liable for
payment of the full amount of the contract as a cancellation
penalty and HIUG will be entitled to retain any deposit monies
paid or due. Exhibitors wishing to cancel or withdraw from the
show must do so in writing, by registered mail, or overnight
delivery service, prior to March 31, 2010. All exhibitor
registration fees are subject to the registration cancellation
policies.

8. Booth Assignment and Exhibitor Staff Registration:
HIUG reserves the right to assign final booth location. Preferred
booth locations will be offered on a first come first served basis
upon receipt of full payment. Discounted registration fees are
only available at time of sponsorship purchase and apply to the
prevailing registration fee in force at the time of purchase.



9. Use of Booth, Subletting of Booth:

No exhibitor may assign, sublet, or apportion his booth to or with
another business entity or individual without the express
permission in writing from HIUG. No exhibitor may show or
demonstrate products or services other than those
manufactured or handled in the normal course of his business.

10. Booth Setup:

Booth Set-up must be complete by the time noted on the
conference website for Exhibitor Move-in. If the exhibitor is not
present in the vendor hall setting up their booth 1 hour prior to
end of vendor move-in timeframe for 10 x 20 booths or smaller,
or 2 hours prior to end of vendor move-in timeframe for 20 x 20
booths or larger HIUG reserves the right to have the show
decorator set-up their booth if the booth is present. All costs for
the set-up and related charges will be billed to the exhibitor.

11. Exhibitor Kit, Official Exhibits Contractor:

The Exhibitor Kit will be made available on the conference web
site. It can be downloaded and as such will not be mailed in
printed form. All policies, rules, and regulations contained in the
Exhibitor Kit or its equivalent as provided by HIUG are hereby
incorporated by reference and made part of this contract. The kit
has been assembled by our official exhibits contractor, and
provides information pertaining to exhibits hours, setup and take
down times, standard booth information, shipping instructions
and cutoff dates, freight storage costs, etc. It is the responsibility
of each exhibitor to obtain this information and to ensure that
they are aware of all rules, guidelines, and critical dates
regarding set up, take down, acceptable display configurations,
and shipping, as well as any additional services required such as
electrical, audio/video, etc. Exhibitors wishing to have displays
that do not conform to the standard booth layout must provide
the HIUG with a copy of their proposed display plans for
approval by April 1, 2010.

12. Exhibitor Badges, Registration & Exhibits Staffing:
Exhibitor staff must register as regular attendees through the
online registration system, or onsite (at prevailing rates).
Exhibitor booths must be staffed at all times during show hours.
Exhibitor’s must not pack, remove, or dismantle, their booth prior
to the close of the show. Exhibitor staff not on booth duty may
attend conference sessions with the appropriate registration.

13. Restrictions:

Exhibitors must confine activities to their demonstration area.
Distribution of literature and/or conducting surveys in the
aisles of the show is not permitted. Promotional activities and

giveaways are permitted only in your designated area. All
exhibitor representatives must be properly attired and agree to
conduct themselves in a professional manner.

14. Waiver:

HIUG shall not be deemed to waive any of its rights hereunder
unless such waiver is explicitly stated as a waiver in writing and
signed by HIUG. No delay or omission by HIUG in exercising any
of its rights shall operate as a waiver of such rights and a waiver
of rights in writing on one occasion shall not be construed as a
consent to, or a waiver of, any right or remedy on any future
occasion.

15. Attorney’s Fees:

Should HIUG find it necessary to employ an attorney or attorneys
to enforce any of the provisions of this agreement to protect in
any manner its interest or interests under this agreement. HIUG,
if it is the prevailing party, shall be entitled to recover from the
other party all reasonable costs, charges, and expenses
including attorneys’ fees.

16. Americans with Disabilities Act:

Exhibitors acknowledge their responsibilities under the
Americans with Disabilities Act (hereinafter “Act”) to make their
booths accessible to handicapped persons. Exhibitor shall also
indemnify and hold harmless HIUG, and facility against cost,
expense, liability or damage which may be incident to, arise out
of or be caused by Exhibitor’s failure to comply with the Act.

17. Social Functions/Special Events:

Any social function or special event planned by an exhibiting
company, to take place during the Interact 2009 conference,
must be pre-approved by HIUG.

18. Other Regulations:

Any and all matters not specifically covered by the preceding
rules and regulations shall be subject solely to the decision of
HIUG. HIUG SHALL HAVE FULL POWER TO INTERPRET,
AMEND, AND ENFORCE THESE RULES AND
REGULATIONS, PROVIDED ANY AMENDMENTS, WHEN
MADE, ARE BROUGHT TO THE NOTICE OF EXHIBITORS.
EACH EXHIBITOR, FOR HIMSELF AND HIS EMPLOYEES,
AGREES TO ABIDE BY THE FOREGOING RULES AND
REGULATIONS AND BY ANY AMENDMENTS OR ADDITIONS
THERETO IN CONFORMANCE WITH THE PRECEDING
SENTENCE.



Exhibitor and Sponsorship Agreement

| have read and agree to abide by the above Terms and Conditions for Exhibiting at HIUG Conference
2010 (“the Terms and Conditions.”) HIUG reserves the right to modify these Terms and Conditions with
respect to changes in the Rules and Regulations enforced by the venue. All exhibitors will be notified in
writing (via email to primary contact) of any changes in Terms and Conditions. Companies must exhibit
in the vendor fair to take advantage of sponsorship opportunities

By signing this application, | understand that | and all employees and agents of my company
participating in HIUG Conference 2010 will adhere to the rules and regulations set forth.

Signature: Date:

Print Name:

Company Name (as it should appear in print):
Company Address1:
Company Address2:
City:

State:

Zip:

Primary Contact:
Title:

Email:

Phone:

Company Website:

Sponsorship Level Selected:

|:| Platinum $19,500
[] Gold $11,500

[] silver $7,500

|:| Bronze $4,500

Preferred Booth Choices (Priority selection will be offered based upon sponsorship level and order in
which payment is received)



Additional Sponsorship Opportunities

Executive Symposium Sponsorship - $15,000 |:| Pre-Conference Email Blast — see details above

Pillar Opening Session Sponsorship - $1,500 for fee based upon sponsorship level

Post-Conference Email Blast — see details above

Pre & Post Attendee Lists - $1,000 — see details
above

Refreshment Break Sponsorship - $3,000
Breakfast Sponsorship - $4,000

Lunch Sponsorship - $5,000 Front Inside Cover Conference Agenda - see
details above for fee based upon sponsorship

level

Tuesday Keynote Sponsorship - $3,500

Cyber Café Sponsorship - $1,500
Back Inside or Outside Conference Agenda - see

details above for fee based upon sponsorship
level

Cyber Café Exclusive Sponsorship - $3,500

Vendor Track Presentation - $1,000

Advance Full Registration(s) — $675 — this rate is
available until end of earlybird registration —
Quantity: __

Water Bottle Sponsorship - $2,500
Lanyard Sponsorship - $1,500

Advance Exhibit Hall Only Registration(s) — $400
this rate is available until end of earlybird
registration — Quantity:

] OO 0O O Ccd

Notepad or Pen Sponsorship - $2,500

Bag Insert — see details above for fee based upon
sponsorship level

Hotel Room Drop - $1,000 (plus hotel fees)

(NN | N N N | | |

Hotel Room Key Sponsorship - $1,000 plus cost of
cards

SUBTOTAL - $

Payment may be made via check payable to: “Healthcare Industry User Group”

Check $ |:| enclosed |:| invoice my company

Signature :

If Paying by Check: Return both pages of the Exhibitor and Sponsor Agreement, including sponsorship
selections and signed acceptance of the Exhibitor Terms & Conditions, along with payment to:
Healthcare Industry User Group c/o Socious, 2730 S. Val Vista Road, Suite 129, Gilbert, AZ 85295

If Requesting an Invoice: Return both pages of the Exhibitor and Sponsor Agreement, including
sponsorship selections and signed acceptance of the Exhibitor Terms & Conditions via fax to Healthcare
Industry User Group c/o Bob Blackburn — FX: 519-743-0621

Please contact Bob Blackburn if you have any questions regarding Interact 2010 :
rnb@blackburnconsulting.ca
519-749-0454




